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1 Data Scientist 108,600 4.35
2 Nursing Manager 83,000 4.30
3 Marketing Manager 82,000 4.25
4  Occupational Therapist 74,000 4.05
5 Product Manager 115,000 3.85
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- Data Description and Curation
- Mathematical foundation
- Computational Thinking
- Statistical Thinking
- Data Modeling
- Communication, Reproducibility , and Ethics
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